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Media General Reports August Revenues, Updates Third-Quarter Outlook 
 
RICHMOND, Va. – Media General, Inc. (NYSE: MEG) today reported August 2006 total revenues of 
$74.9 million, a 13.3 percent increase from August 2005. By business segment, Broadcast Division 
total revenues increased 41.8 percent and Interactive Media Division total revenues rose  
34.2 percent, while Publishing Division total revenues declined 0.9 percent. Excluding the results of 
four NBC television stations acquired on June 26, 2006, Broadcast Division revenues increased 7 
percent and total company revenues increased 2.3 percent. Results for all periods exclude the 
revenues of television stations for which the company has announced divestiture plans.  
 
“Media General’s August revenue growth included a 3.3 percent increase in newspaper Retail 
advertising, healthy growth in National advertising on our television stations, strong Political 
advertising in several markets and continued robust online advertising growth,” said Marshall N. 
Morton, president and chief executive officer. “The strength in these categories, however, was 
partially offset by a soft performance for the month in newspaper Classified and National advertising 
and in Local time sales at our television stations. 
 
“Retail advertising growth at our newspapers mostly reflected the success of our focus on new 
product initiatives. Our Classified advertising results mirrored industry trends, including healthy growth 
in real estate advertising offset by lower spending in the automotive category, and softening of help-
wanted advertising compared to the robust growth of that category over the past few years,” he said.  
 
“In the Broadcast Division, same-store National time sales increased 10 percent, driven by higher 
spending in the automotive, telecommunications and services categories. Total Political revenues of 
$3 million were driven by the gubernatorial races in Florida and Alabama and by U.S. Senate and 
state campaigns in Rhode Island, Ohio and Tennessee, augmented by issue spending in Rhode 
Island. 
 
“We were pleased with the continued strong growth in online advertising. Page views and visitor 
sessions for August rose 29.8 percent and 26.1 percent, respectively, including the new stations,” said 
Mr. Morton.  
 
Newspaper advertising in August increased slightly over last year, including Retail advertising 
revenue growth of $525,000, or 3.3 percent. At The Tampa Tribune, Retail revenues increased  
8.7 percent from last year’s hurricane-weakened business environment and reflected higher spending 
in the financial and furniture categories and the success of a new weekly health publication. Retail 
revenues for the Richmond Times-Dispatch increased 0.7 percent and reflected increases in the 
department store category and the benefit of a special section, partially offset by lower spending in the 
financial and grocery store categories. The Winston-Salem Journal generated 7.2 percent growth in 
Retail revenues for the month, reflecting higher spending in the financial and department store 
categories and several special sections published in August. While Retail revenues for the Community 
newspaper group declined 0.5 percent in the aggregate, the Northern Virginia, Alabama and 
Southwest Virginia markets delivered increases for the month.     
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Classified advertising revenues in August decreased $425,000, or 2.5 percent, compared to an 
exceptionally strong August 2005. The Tampa Tribune reported a decline in Classified revenues of  
7.5 percent, reflecting continued weak automotive advertising and softer help-wanted spending, 
partially offset by continued strength in real estate Classifieds. The Winston-Salem Journal reported a 
decline in Classified revenues of 11.5 percent, while the Richmond Times-Dispatch reported a  
4.7 percent increase in total Classified revenues. The Community newspaper group was up  
0.6 percent for total Classified advertising. 
 
At the three metros, real estate linage in the aggregate increased 19.6 percent. The Tampa Tribune, 
which continued to benefit from a strong new-housing market in the Tampa region, generated a  
28 percent increase in real estate Classified linage for the month. The Richmond Times-Dispatch and 
the Winston-Salem Journal reported real estate advertising linage increases of 30.2 percent and  
1 percent, respectively.   

 
Employment linage at the three metro newspapers decreased 12.7 percent. The Tampa Tribune’s 
help-wanted Classifieds declined 30.2 percent and the Richmond Times-Dispatch decreased  
4.3 percent, while the Winston-Salem Journal had a 4.7 percent increase, resulting from higher 
volumes from local advertisers. Automotive linage for the three metros declined 28 percent for the 
month and reflected continued spending restraint by automotive dealers. 
 
National revenues declined $60,000, or 1.8 percent. The Winston-Salem Journal’s National 
advertising was up 21.4 percent, due to advances in telecommunications and utilities advertising. The 
Tampa Tribune reported a decline of 1.4 percent, reflecting a decrease in the telecommunications 
category partially offset by increased automotive advertising. The Richmond Times-Dispatch 
experienced a decrease of 3.1 percent, due to lower telecommunications advertising.  
 
Circulation revenues were down $425,000, or 6.7 percent. Approximately 40 percent of the decline 
was due to the elimination of subsidies to independent carriers at several newspapers. Excluding the 
impact of carrier subsidies, Circulation revenues declined 3.9 percent for the month. Five Media 
General newspapers posted increases in net-paid Daily Circulation, while overall volume decreased.  
 
In the Broadcast Division, gross time sales increased $10.6 million, or 53.3 percent, including the four 
new NBC stations. Excluding the four new NBC stations, gross time sales increased 10.3 percent. 
 
Local time sales increased $3.7 million, or 27.9 percent, including the new stations. Excluding these 
stations, Local time sales decreased 2.5 percent. Declines in automotive and financial spending offset 
higher spending in the furniture and services categories.      
 
National time sales increased $4 million, or 62.6 percent, including the new stations. Excluding these 
stations, National time sales increased 10 percent and reflected increased automotive, services and 
telecommunications advertising and lower spending in the corporate and transportation categories.  
 
Political revenues of $3 million in August included $1.1 million in spending from the four new NBC 
stations.  
 
Interactive Media Division revenue growth reflected higher advertising and new products in all 
categories, led by increases of 9.8 percent and 72 percent in online Classifieds and Local advertising, 
respectively. National/Regional advertising more than doubled due to campaigns with national 
agencies across multiple Web sites. Solid real estate advertising growth helped offset softness in  
help-wanted spending in August, and nearly all Media General Web sites generated higher revenues. 
Local revenue growth reflected new products sold through an expanded sales force.   
 
Outlook 
Based on actual July and August 2006 revenues, Media General now expects Publishing Division 
total revenue growth in the third quarter of approximately 1 percent compared to last year’s third  

Publishing     •     Broadcast     •     Interactive Media 
 



Media General Inc., PO Box 85333, Richmond, VA 23293-0001  804/649-6748  www.mediageneral.com 
 

quarter. This outlook anticipates continued Retail advertising growth, driven mostly by new product  
initiatives. In the Classified category, the company expects real estate advertising to remain strong, 
while automotive and help-wanted advertising should continue to be soft. National and Circulation 
revenues are projected to show year-over-year declines in the quarter. 
 
For the Broadcast Division, total time sales are now expected to increase approximately 55 percent, 
including the four NBC stations acquired on June 26, 2006. Political revenues are now projected to be 
approximately $10 million.   
 
Forward-Looking Statements 
This news release contains forward-looking statements that are subject to various risks and 
uncertainties and should be understood in the context of the company’s publicly available reports filed 
with the Securities and Exchange Commission. Media General’s future performance could differ 
materially from its current expectations.  
 
About Media General 
Media General is a multimedia company operating leading newspapers, television stations and online 
enterprises primarily in the Southeastern United States. The company’s publishing assets include  
three metropolitan newspapers, The Tampa Tribune, Richmond Times-Dispatch, and Winston-Salem 
Journal; 22 daily community newspapers in Virginia, North Carolina, Florida, Alabama and South 
Carolina; and more than 150 weekly newspapers and other publications. The company’s broadcasting 
assets currently include 30 network-affiliated television stations that reach more than 33 percent of the 
television households in the Southeast and more than 10 percent of those in the United States. The 
company’s interactive media assets include more than 75 online enterprises that are associated with 
its newspapers and television stations. Media General also owns a 33 percent interest in SP 
Newsprint Company, a manufacturer of recycled newsprint. 
 
 
 
Investor Contact:  Media Contact: 
Lou Anne J. Nabhan Ray Kozakewicz 
(804)649-6103  (804)649-6748 
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August Year-to-Date
2006 2005 % Change 2006 2005 % Change

Revenues (000) 74,863$         66,071$         13.3 % 608,994$       574,384$       6.0 %
Publishing 43,585           43,959           (0.9)% 395,495         386,253         2.4 %
Broadcast 29,499           20,796           41.8 % 200,187         178,193         12.3 %
Interactive Media 2,301             1,714             34.2 % 17,633           13,019           35.4 %
Eliminations (522)               (398)               (31.2)% (4,321)            (3,081)            (40.2)%

Discontinued Operations 1 3,102             3,038             2.1 % 26,881           26,674           0.8 %

Selected Publishing Revenues (000)
    By Category

Advertising 36,698$         36,671$         0.1 % 331,607$       320,173$       3.6 %
   Classified 16,577           17,000           (2.5)% 151,530         141,887         6.8 %
   Retail 16,424           15,898           3.3 % 147,430         143,622         2.7 %
   National 3,063             3,120             (1.8)% 27,678           29,811           (7.2)%
   Other 634                653                (2.9)% 4,969             4,853             2.4 %
Circulation 5,893             6,318             (6.7)% 54,637           57,617           (5.2)%

    By Property
Richmond 10,529           10,460           0.7 % 92,951           92,072           1.0 %
Tampa 13,638           13,880           (1.7)% 131,998         125,525         5.2 %
Winston-Salem 4,087             4,078             0.2 % 35,741           35,437           0.9 %
Community Newspapers 15,135           15,345           (1.4)% 133,422         131,795         1.2 %

Advertising Revenues (000) 2

Richmond 8,391$           8,193$           2.4 % 73,141$         71,244$         2.7 %
Tampa 12,406           12,575           (1.3)% 119,602         113,067         5.8 %
Winston-Salem 3,267             3,263             0.1 % 28,599           28,546           0.2 %
Community Newspapers 12,252           12,313           (0.5)% 107,374         105,149         2.1 %

Broadcast Time Sales (gross) (000) 30,588$         19,958$         53.3 % 203,625$       175,327$       16.1 %
Local 17,121           13,382           27.9 % 125,581         115,258         9.0 %
National 10,464           6,434             62.6 % 69,084           59,053           17.0 %
Political 3,003             142                --- 8,960             1,016             ---

Selected Online Total Page Views
TBO.com 23,521,415    23,858,158    (1.4)% 142,396,306  152,377,024  (6.6)%
     (Tampa, Fla.)
TimesDispatch.com 10,736,044    10,196,941    5.3 % 86,535,456    69,685,939    24.2 %
     (Richmond, Va.)
JournalNow.com 3,806,308      4,225,369      (9.9)% 29,008,209    29,324,800    (1.1)%
     (Winston-Salem, N.C.)

Notes: All data are subject to later adjustment.
1 Revenues from certain broadcast and interactive media operations that the Company is divesting.
2 Amounts reflected included both daily and weekly newspapers.
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2006 2005 % Change 2006 2005 % Change
Richmond Times-Dispatch

Retail 28,126        26,755        5.1 % 252,163      245,844      2.6 %
National 7,932          8,574          (7.5)% 76,485        82,497        (7.3)%
Classified 65,838        70,529        (6.7)% 586,137      627,209      (6.5)%

Total 101,896      105,858      (3.7)% 914,785      955,550      (4.3)%
Tampa Tribune

Retail 37,045        36,168        2.4 % 355,148      361,378      (1.7)%
National 11,077        13,610        (18.6)% 104,949      123,696      (15.2)%
Classified 112,830      128,350      (12.1)% 1,119,062   1,115,576   0.3 %

Total 160,952      178,128      (9.6)% 1,579,159   1,600,650   (1.3)%
Winston-Salem Journal

Retail 28,980        32,241        (10.1)% 285,003      287,276      (0.8)%
National 6,500          7,826          (16.9)% 63,243        71,316        (11.3)%
Classified 52,321        58,995        (11.3)% 467,536      506,024      (7.6)%

Total 87,801        99,062        (11.4)% 815,782      864,616      (5.6)%
Community & Associates Dailies

Retail 288,023      305,340      (5.7)% 2,696,191   2,629,557   2.5 %
National 16,859        26,520        (36.4)% 160,234      236,506      (32.2)%
Classified 439,387      433,234      1.4 % 3,685,245   3,664,807   0.6 %

Total 744,269      765,094      (2.7)% 6,541,670   6,530,870   0.2 %
Media General Dailies Total

Retail 382,174      400,504      (4.6)% 3,588,505   3,524,055   1.8 %
National 42,368        56,530        (25.1)% 404,911      514,015      (21.2)%
Classified 670,376      691,108      (3.0)% 5,857,980   5,913,616   (0.9)%

Total 1,094,918   1,148,142   (4.6)% 9,851,396   9,951,686   (1.0)%

*  Advertising is in column inches - full run only
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