FOR IMMEDIATE RELEASE
Tuesday, May 22, 2007

Media General Reports April 2007 Revenues

RICHMOND, Va. — Media General, Inc. (NYSE: MEG) today reported April 2007 total revenues of
$93.3 million, a 7.7 percent increase from April 2006, including the revenues of four NBC television
stations acquired June 26, 2006. Excluding the new stations, total revenues declined 2.6 percent. By
business segment, Publishing Division total revenues decreased 6.5 percent. Broadcast Division total
revenues increased 34.9 percent, including the new stations, and revenues increased 2.2 percent,
excluding the new stations. Interactive Media Division total revenues rose 33.7 percent.

“For the month of April, Publishing Division results primarily reflected lower Classified advertising
revenues, especially at The Tampa Tribune. National advertising in our newspapers increased 11.1
percent for the month, while Retail advertising revenues were just slightly below last year,” said
Marshall N. Morton, president and chief executive officer.

“The Florida economy is reeling from the impact of higher homeowners’ insurance premiums, property
taxes and energy prices,” said Mr. Morton. At The Tampa Tribune in April, Classified advertising
revenues declined 34.8 percent from the prior year. At the same time, National and Retail advertising
revenues at the paper increased 11.4 percent and 1 percent, respectively. Lower help-wanted
advertising in the Tribune reflected an ongoing slowdown in job creation locally, especially in the
construction industry. Decreased real estate Classified advertising was due to the significant
slowdown in Florida’s housing market, as well as comparisons to last year’s exceptionally strong level
of advertising. Lower automotive Classified advertising in Tampa reflected national trends associated
with ongoing spending reductions by domestic automakers. On April 10, 2007, The Tampa Tribune
announced a series of actions designed to better align expenses with the current revenue
environment.

“The increase in Broadcast Division total revenues in April, excluding the new stations, included an
approximately $1 million increase in outside sales from our television equipment subsidiary. Same-
station gross time sales in April were essentially even with the prior year. National and Political
advertising revenues increased, while Local time sales declined, mostly due to softness in the
automotive category,” said Mr. Morton.

“Our Interactive Media Division generated record revenues in April. Page views and visitor sessions
from our newspaper and television Web sites rose 31 percent and 38 percent, respectively, including
the new NBC station Web sites,” said Mr. Morton.

Publishing Division
Newspaper advertising revenues in April declined $3.5 million, or 7.2 percent, mostly due to a 15.8
percent decline in Classified revenues.

Classified advertising revenues at the Richmond Times-Dispatch increased 4.5 percent, principally
reflecting higher real estate advertising revenues. The Winston-Salem Journal posted an 11 percent
decline, and the Community newspaper group experienced a 5.9 percent decrease.
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Employment linage at the company’s three metro newspapers declined 14 percent in April. At The
Tampa Tribune, employment linage decreased 8.4 percent, while revenues were 27 percent lower, as
the result of pricing incentives being offered in a soft market. Employment linage at the Richmond
Times-Dispatch decreased 13.5 percent, while revenues were down just 2.4 percent, partly a result of
a rate increase. At the Winston-Salem Journal, employment linage decreased 24.8 percent, while
revenues increased 62.4 percent, also the result of a rate increase and a special section.

Automotive linage for the three metros decreased 23.9 percent and reflected declines of 36.8 percent
at The Tampa Tribune, 6.2 percent at the Richmond Times-Dispatch and 10.8 percent at the Winston-
Salem Journal.

Real estate linage for the three metros was down 20.7 percent. Running counter to this trend, the
Richmond Times-Dispatch generated an 11.2 percent increase, due to higher advertising from real
estate developers as well as the longer average periods that houses are remaining on the market.
The Winston-Salem Journal decreased 15.4 percent. The Tampa Tribune experienced a 38 percent
decline in real estate linage.

In the Retail advertising category, revenues were down by $200,000, or 0.9 percent, compared with
April 2006. The decline was attributable in part to the timing of Easter-related revenues, which fell
mostly in March this year and in April last year. Retail revenues at The Tampa Tribune and its
associated newspapers increased 2.2 percent as a result of an emphasis on new products, as well as
higher advertising in the department store, home furnishing, entertainment and drug store categories.
The Richmond Times-Dispatch experienced a 3.2 percent decrease in Retail advertising, due to lower
department store and drug store advertising. The Winston-Salem Journal reported a 1.3 percent
decline, which included lower spending in the department store, home improvement and financial
categories. The Community newspaper group was down 3.3 percent.

National revenues increased $360,000, or 11.1 percent. The Tampa Tribune and its associated
papers generated a 13.3 percent increase, which in part reflected the benefit of Verizon’s promotion of
its new fiber optic cable system. The Richmond Times-Dispatch generated a 5.9 percent increase, as
a result of higher telecommunications and automotive advertising and increased preprint revenues.
The Winston-Salem Journal posted a 3.4 percent increase, mostly due to increased preprints. The
Community newspapers posted a 33.7 percent increase, reflecting higher spending in South Carolina,
Southwest Virginia and Lynchburg.

While Circulation revenues declined $390,000, or 4.9 percent, approximately 65 percent of the
decrease was the result of a change in wholesale rates to carriers at several newspapers for which
there is a corresponding expense decrease. Excluding this impact, Circulation revenues declined
1.7 percent. Eight Media General newspapers generated increases in net-paid Daily Circulation, and
five did so for Sunday, including the Winston-Salem Journal.

Broadcast Division

In the Broadcast Division, gross time sales increased $10.1 million, or 37 percent, including the new
stations. Same-station time sales decreased 0.3 percent.

Local time sales increased $6 million, or 33.8 percent, including the new stations. Same-station Local
time sales declined 1.8 percent, principally due to lower spending by automotive advertisers. National
time sales increased $3.9 million, or 42.1 percent, including the new stations. Same-station National
time sales increased 1 percent, as a result of higher spending in the telecommunications and services
categories.
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Political advertising revenues of $600,000 represented early campaign spending from gubernatorial
candidates in Kentucky and North Carolina and issue advertising in Florida and Ohio.

The Broadcast Division continues to see shrinking automotive advertising budgets, higher levels of
order cancellations and ad dollar deferrals, especially in the Tampa, Columbus, Providence, Raleigh
and Mobile markets.

Interactive Media Division

Interactive Media Division total revenues, including the new NBC station Web sites, rose
33.7 percent. Higher Local and National/Regional advertising, as well as new products, helped drive
the higher revenues.

Local revenues increased 63.2 percent over last year, due to increased direct sales and the continued
focus on staffing and training. National/Regional advertising more than doubled, as a result of
increased volume from national networks, including new advertisers. Classified revenues decreased
5.2 percent, reflecting the continued softness in help-wanted advertising, partially offset by revenues
from the company’s new employment initiative with Yahoo!HotJobs. Sales for the division’s Blockdot
advergaming business nearly tripled.

About Media General

Media General is a multimedia company operating leading newspapers, television stations and online
enterprises primarily in the Southeastern United States. The company’s publishing assets include
three metropolitan newspapers, The Tampa Tribune, Richmond Times-Dispatch, and Winston-Salem
Journal; 22 daily community newspapers in Virginia, North Carolina, Florida, Alabama and South
Carolina; and more than 150 weekly newspapers and other publications. The company’s
broadcasting assets include 23 network-affiliated television stations that reach more than 32 percent
of the television households in the Southeast and nearly 9.5 percent of those in the United States.
The company'’s interactive media assets include more than 75 online enterprises that are associated
with its newspapers and television stations. Media General also owns a 33 percent interest in SP
Newsprint Company, a manufacturer of recycled newsprint.

Investor Contact: Media Contact:
Lou Anne J. Nabhan Ray Kozakewicz
(804) 649-6103 (804) 649-6748

(3 0f 5)



MEDIA GENERAL INC.

Revenues and Page Views

April Year-to-Date
2007 2006 % Change 2007 2006 % Change
Revenues (000) 93,279 % 86,623 77%($ 323,633 $ 304,066 6.4 %
Publishing 53,666 57,374 (6.5)% 193,408 205,537 (5.9)%
Broadcast 36,979 27,409 34.9 % 121,264 91,996 31.8%
Interactive Media 3,312 2,477 33.7% 11,319 8,653 30.8 %
Eliminations (678) (637) (6.4)% (2,358) (2,120) (11.2)%
Discontinued Operations . - 4,147 - 13,108
Selected Publishing Revenues (000)
By Category
Advertising 44,596 $ 48,077 (7.2)%($ 160,029 $ 171,621 (6.8)%
Classified 18,879 22,413 (15.8)% 68,393 79,818 (14.3)%
Retall 21,455 21,652 (0.9)% 75,734 75,050 0.9%
National 3,622 3,261 11.1% 13,759 14,155 (2.8)%
Other 640 751 (14.8)% 2,143 2,598 (17.5)%
Circulation 7,572 7,964 (4.9)% 27,912 29,156 (4.3)%
By Property
Richmond 13,501 13,584 (0.6)% 47,359 47,922 (1.2)%
Tampa 15,649 18,309 (14.5)% 60,836 70,579 (13.8)%
Winston-Salem 5,156 5,405 (4.6)% 17,728 18,281 (3.00%
Community Newspapers 19,132 19,863 B.7)% 66,820 68,048 (1.8)%
Advertising Revenues (000)
Richmond 10,844 $ 10,691 14%| $ 37,746 % 37,542 0.5%
Tampa 13,626 16,588 (17.9)% 53,061 63,578 (16.5)%
Winston-Salem 4,097 4,344 5.7)% 14,039 14,626 (4.0)%
Community Newspapers 15,806 16,245 2.71% 54,599 55,199 1.1)%
Broadcast Time Sales (gross) (000) 37,478 % 27,350 37.0%| $ 126,195 $ 92,858 35.9 %
Local 23,637 17,662 33.8% 78,826 60,216 30.9 %
National 13,243 9,317 42.1% 46,362 32,090 44.5 %
Political 598 371 61.2 % 1,007 552 82.4%
Selected Online Total Page Views
Total Web Sites 68,901,553 48,804,729 41.2 %| 243,322,226 188,475,094 29.1 %
(Excluding Game Sites)
TBO.com 22,815,666 16,951,951 34.6 %| 72,435,799 65,595,337 10.4 %
(Tampa, Fla.)
inRich/TimesDispatch.com 12,694,786 11,799,295 7.6 %| 46,299,324 48,903,232 (5.3)%
(Richmond, Va.)
JournalNow.com 4,550,208 3,957,205 15.0 %| 16,597,068 15,707,583 57%

(Winston-Salem, N.C.)

Notes: All data are subject to later adjustment.

! Revenues from certain broadcast and interactive media operations that the Company divested in 2006.
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MEDIA GENERAL INC.

Daily Newspapers Advertising Linage*

April Year-to-Date
2007 2006 % Change 2007 2006 % Change
Richmond Times-Dispatch
Retall 39,097 39,021 0.2% 124,312 128,244 B.1)%
National 11,794 11,017 71% 38,964 41,045 (5.1)%
Classified 81,236 82,890 (2.0)% 281,981 303,470 (7.1)%
Total 132,127 132,928 (0.6)% 445,257 472,759 (5.8)%
Tampa Tribune
Retall 48,129 53,199 (9.5)% 187,650 188,302 (0.3)%
National 9,200 12,879 (28.6)% 41,387 55,255 (25.1)%
Classified 115,212 161,266 (28.6)% 409,872 600,566 (31.8)%
Total 172,541 227,344 (24.1)% 638,909 844,123 (24.3)%
Winston-Salem Journal
Retall 38,519 45,868 (16.0)% 127,621 147,885 (13.7)%
National 10,024 8,712 151 % 30,645 33,966 (9.8)%
Classified 54,803 65,477 (16.3)% 198,847 239,805 (17.1)%
Total 103,346 120,057 (13.9)% 357,113 421,656 (15.3)%
Community Dailies
Retall 396,120 415,387 (4.6)% 1,349,849 1,375,268 (1.8)%
National 20,779 21,824 (4.8)% 82,626 81,620 12%
Classified 493,174 544,718 (9.5)% 1,734,745 1,841,865 (5.8)%
Total 910,073 981,929 (7.3)% 3,167,220 3,298,753 (4.0)%
Media General Dailies Total
Retall 521,865 553,475 5.7)% 1,789,432 1,839,699 2.7%
National 51,797 54,432 (4.8)% 193,622 211,886 (8.6)%
Classified 744,425 854,351 (12.9)% 2,625,445 2,985,706 (12.1)%
Total 1,318,087 1,462,258 (9.9)% 4,608,499 5,037,291 (8.5)%

* Advertising is in column inches - full run only
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