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Media General Reports October 2007 Revenues 
 
RICHMOND, Va. – Media General, Inc. (NYSE: MEG) today reported October 2007 total revenues of $97.1 
million, a decrease of $13.1 million, or 11.8 percent from October 2006, reflecting the absence of nearly $17.5 
million of Political revenues in 2007.  By business segment, Publishing Division total revenues decreased 9.1 
percent, mostly reflecting continued weakness in Classified advertising; Broadcast Division total revenues 
decreased 16.9 percent, due to lower Political advertising in this off-election year; and Interactive Media 
Division total revenues rose 27.3 percent.   
 
“Lower Political revenues had the greatest impact on our October results, partially offset by increases in 
Broadcast’s Local and National transactional sales of just over 15 percent each,” said Marshall N. Morton, 
president and chief executive officer.  “In October 2006, we generated $21 million in Political revenues, in large 
part due to the addition of four new NBC stations to our portfolio.  This year’s $3.3 million in Political revenues 
were from state government races in Louisiana, Mississippi and Kentucky, Presidential campaigns in Florida 
and South Carolina, and issue spending in a number of states.   
 
“Publishing Division results reflected lower Classified advertising in most of our newspaper markets, but 
particularly Tampa.  The economic downturn in Florida continues to challenge our Tampa operations, which 
accounted for 85 percent of the decline in Publishing revenues in October,” Mr. Morton said.  
 
“Our Interactive Media Division experienced strong growth, including higher revenues in our advergaming 
business and increased revenues in the Local and National/Regional categories.  All markets but Tampa 
generated increased Classified revenues in October.  We continued to generate steady revenues and 
increased audience traffic from the Yahoo!HotJobs partnership.  Page views and visitor sessions in October 
increased 14 percent and 17 percent, respectively, from last year,” he said.   
 
Publishing Division 
Newspaper advertising revenues in October decreased $5.5 million, or 11.2 percent; more than 90 percent of 
the decline was attributable to the Tampa market.  
 
Classified advertising revenues, due mainly to a greater than 40 percent drop in Tampa, decreased $4.6 
million, or 21.5 percent.  Classified revenues in the Richmond market declined 9.7 percent, due to lower help-
wanted and automotive revenues offset partially by slightly higher real estate advertising.  The Winston-Salem 
market saw a 7.5 percent reduction, as automotive advertising and real estate revenues were down, partially 
offset by higher employment revenues due to higher rates.  The Community newspaper markets decreased 7.4 
percent. 
 
For the company’s three metro markets, real estate revenues were down 34.7 percent, employment revenues 
decreased 21.4 percent, and automotive revenues declined 27.8 percent.   
 
Retail advertising revenues declined by $450,000, or 2 percent.  While Retail revenues grew in the Richmond 
and Winston-Salem markets, The Tampa Tribune and its associated newspapers reported an 11.1 percent 
decrease, primarily due to lower spending in the home improvement, home furnishings, grocery store and 
medical categories.  The Richmond Times-Dispatch and its associated weekly newspapers generated a 4.7 
percent revenue increase, as a result of advances in department store and grocery store advertising as well as 
revenues from a new weekly newspaper and political advertising at the weekly newspapers.  In Winston- 
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Salem, Retail revenues rose 2.4 percent, reflecting higher spending in the medical category.  The Community 
newspaper group generated a 1.6 percent increase in Retail advertising revenues, with particularly strong 
growth in the Charlottesville and Southwest Virginia markets. 
 
National revenues decreased $280,000, or 7.3 percent.  The Richmond market generated a 9.8 percent 
increase, primarily the result of higher spending in the telecommunications category, but that was more than 
offset by the Tampa market, which declined 19.9 percent, due to lower advertising in most major advertising 
categories.  National revenues in Winston-Salem were even with the prior year, reflecting increased spending 
by telecommunications and travel advertisers, but lower insurance spending.   
 
Circulation revenues were down $90,000, or 1.2 percent, as Daily and Sunday net-paid circulation declines for 
the month were partially offset by rate increases at the metro newspapers.  Seven Media General newspapers 
generated increases in net-paid Daily Circulation, and three did so for Sunday. 

 
Broadcast Division 
In the Broadcast Division, gross time sales decreased $12.2 million, or 22 percent, due to lower Political 
spending in this off-election year.   
 
Local time sales increased $3.4 million, or 15.1 percent, primarily from higher spending in the automotive, 
services, grocery store and fast food categories, partially offset by lower telecommunications advertising.  
 
National time sales rose $1.9 million, or 15.3 percent, as a result of higher spending in the telecommunications, 
automotive and entertainment categories. 
 
Interactive Media Division 
Interactive Media Division revenues increased 27.3 percent, reflecting significantly higher revenues from the 
advergaming business, strong growth in National/Regional and Local as well as revenues from the 
Yahoo!HotJobs employment initiative.  Revenues from Yahoo!HotJobs also helped mitigate the overall 
softness in Classified revenues, which declined 9.7 percent.   
 
Local online revenues grew 43.1 percent over 2006, due to a continued focus on direct sales.  
National/Regional advertising increased 55.5 percent, reflecting higher spending by national agencies, notably 
at TBO.com in Tampa.  Advergaming revenues more than doubled from last year.  
 
About Media General 
Media General is a multimedia company operating leading newspapers, television stations and online 
enterprises primarily in the Southeastern United States.  The company’s publishing assets include three 
metropolitan newspapers, The Tampa Tribune, Richmond Times-Dispatch, and Winston-Salem Journal; 22 
daily community newspapers in Virginia, North Carolina, Florida, Alabama and South Carolina; and more than 
150 weekly newspapers and other publications.  The company’s Broadcasting assets include 23 network-
affiliated television stations that reach more than 32 percent of the television households in the Southeast and 
nearly 9.5 percent of those in the United States. The company’s interactive media assets include more than 75 
online enterprises that are associated with its newspapers and television stations.  Media General also owns a 
33 percent interest in SP Newsprint Company, a manufacturer of recycled newsprint. 
 
Investor Contact:  Media Contact: 
Lou Anne J. Nabhan Ray Kozakewicz 
(804) 649-6103  (804) 649-6748 
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MEDIA GENERAL, INC.
Revenues and Page Views

October Year-to-Date
2007 2006 % Change 2007 2006 % Change

Revenues (000) 97,149$         110,161$       (11.8)% 798,946$       798,654$       0.0 %
Publishing 52,516           57,782           (9.1)% 460,171         497,710         (7.5)%
Broadcast 41,747           50,219           (16.9)% 314,064         283,612         10.7 %
Interactive Media 3,565             2,800             27.3 % 30,684           22,839           34.3 %
Eliminations (679)              (640)               (6.1)% (5,973)            (5,507)            (8.5)%

Discontinued Operations 1 -                    1,565             -                     -                     32,078           -               

Selected Publishing Revenues (000)
    By Category

Advertising 43,435$         48,936$         (11.2)% 380,521$       417,956$       (9.0)%
   Classified 16,705           21,283           (21.5)% 158,710         189,278         (16.1)%
   Retail 22,561           23,013           (2.0)% 184,129         187,666         (1.9)%
   National 3,565             3,845             (7.3)% 32,375           34,612           (6.5)%
   Other 604                795                (24.0)% 5,307             6,400             (17.1)%
Circulation 7,415             7,508             (1.2)% 66,210           68,205           (2.9)%

    By Property
Richmond 13,603           14,053           (3.2)% 115,486         117,645         (1.8)%
Tampa 13,906           18,121           (23.3)% 134,884         164,268         (17.9)%
Winston-Salem 5,120             5,279             (3.0)% 42,935           45,222           (5.1)%
Community Newspapers 19,614           19,982           (1.8)% 164,871         168,641         (2.2)%

Advertising Revenues (000)
Richmond 10,876$         11,285$         (3.6)% 91,903$         92,889$         (1.1)%
Tampa 11,830           16,543           (28.5)% 116,890         149,045         (21.6)%
Winston-Salem 4,153             4,257             (2.4)% 34,010           36,229           (6.1)%
Community Newspapers 16,313           16,558           (1.5)% 135,923         137,997         (1.5)%

Broadcast Time Sales (gross) (000) 43,254$         55,422$         (22.0)% 326,136$       294,075$       10.9 %
Local 25,541           22,181           15.1 % 199,562         165,984         20.2 %
National 14,417           12,508           15.3 % 119,106         91,574           30.1 %
Political 3,296             20,733           (84.1)% 7,468             36,517           (79.5)%

Selected Online Total Page Views
Total Web Sites 2 58,955,368    51,513,328    14.4 % 505,883,875  466,924,038  8.3 %
      (Excluding Game Sites)
TBO.com 22,597,158    18,521,034    22.0 % 192,183,047  175,315,155  9.6 %
     (Tampa, Fla.)
inRich/TimesDispatch.com 10,194,723    12,215,932    (16.5)% 101,450,106  112,559,405  (9.9)%
     (Richmond, Va.)
JournalNow.com 4,012,441      4,351,223      (7.8)% 38,546,742    36,754,431    4.9 %
     (Winston-Salem, N.C.)

Notes: All data are subject to later adjustment.
1 Revenues from certain broadcast and interactive media operations that the Company divested in 2006.
2 Web site page views exclude four NBC sites purchased in 2006 that were previously hosted by a third party.
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2007 2006 % Change 2007 2006 % Change

Richmond Times-Dispatch

Retail 41,040        38,002       8.0 % 311,397       320,151         (2.7)%

National 11,030        10,773       2.4 % 94,785         95,361           (0.6)%

Classified 83,849        81,727       2.6 % 710,755       730,800         (2.7)%

Total 135,919      130,502     4.2 % 1,116,937    1,146,312      (2.6)%

The Tampa Tribune

Retail 42,190        53,943       (21.8)% 414,592       448,128         (7.5)%

National 8,726          12,775       (31.7)% 90,704         127,272         (28.7)%

Classified 94,071        145,012     (35.1)% 946,756       1,377,989      (31.3)%

Total 144,987      211,730     (31.5)% 1,452,052    1,953,389      (25.7)%

Winston-Salem Journal

Retail 35,481        42,182       (15.9)% 299,943       361,250         (17.0)%

National 8,907          10,327       (13.8)% 77,003         80,680           (4.6)%

Classified 54,401        70,064       (22.4)% 511,652       589,751         (13.2)%

Total 98,789        122,573     (19.4)% 888,598       1,031,681      (13.9)%

Community Dailies

Retail 393,227      438,222     (10.3)% 3,323,700    3,421,260      (2.9)%

National 22,228        30,719       (27.6)% 187,964       208,284         (9.8)%

Classified 457,481      534,867     (14.5)% 4,298,579    4,602,354      (6.6)%

Total 872,936      1,003,808  (13.0)% 7,810,243    8,231,898      (5.1)%

Media General Dailies Total

Retail 511,938      572,349     (10.6)% 4,349,632    4,550,789      (4.4)%

National 50,891        64,594       (21.2)% 450,456       511,597         (12.0)%

Classified 689,802      831,670     (17.1)% 6,467,742    7,300,894      (11.4)%

Total 1,252,631   1,468,613  (14.7)% 11,267,830  12,363,280    (8.9)%

*  Advertising is in column inches - full run only

October Year-to Date

    MEDIA GENERAL, INC.
Daily Newspapers
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